WELCOME TO SHiF+ SUS ACADEMY
FYP SHOW 2023

Celebrate the creativity of SUS Academy
graduating Digital Design students and
showcase the Final Year Projects from students
across Digital lllustration, 2D / 3D Animation

and Game Art, and Visual Communication.
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EXP_

Waddup, my name is Alvin Tan Yong Kang.
My hobbies are playing badminton, video
games, drawing and listening fo music. One
of the artists that | am always fascinated with
is Magdiel Llopez, a visual designer. He had
done a series called “one poster a day for
365 days”, which blew my mind and inspired
me. | want to try many things because
learning and trying new things feels
fascinating. If you have any suggestions on
irying new things, feel free to contact me
hehe...
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"exp_" is a brand that wants fo encourage
people to express the inner feeling and
thought, because a lot of people do not have
enough confident to show themself.
Expressing is very simple, yef we tend to
make things complicate. As a designer
somefimes | can't express my idea properly,
different opinions make me hesitate and hard
fo describe in confident way. This brand is an
experiment fo try out different things, and also
fry to step forward on my design.

Underscore “_" is a character that is
commonly used in computer programming,
writing, and typing to represent a space or to
connect words in a phrase. “exp_" is minimal
to allow individual have room to think of their
own meaning and idea towards the brand or
logo. The underscore serves as a blank o let
others to fill in what they think about the
brand thus expressing themselves in they
want. We use more social medio and
underscore represents typing just like
expressing one self.

Expressing one's feelings can be a healthy
way to cope with emotions, communicate
with others, and build deeper connections
with people. Grey will appear more
frequently because it is more on the neutral
side, black and white conveys the feeling of
positive and negative others thus giving them
more room for expressions.




For the first series, mainly about the brand X
and expression through the design of the ,,

T-Shirt. The meaning of each design may
vary for individuals. For the design we also
use the underscore and dots as a part of the
elements.

The second series mainly wanfs to alert
people to be more mindful about their
surrounding and nature. For the colour, it will
be mainly on the nature side green, blue,
orange and brown...
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The First series’s main shirt is shows that “he” can’t speak even with all the thoughts on his mind but others may see it in a
different way. For this brand there are no absolute answer and everyone have their own perspectives and thoughts.
We encourage individual to express themselves and not care about others critique which is also one of the shirt design.
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SICKBOY

Hi, my name is Tan Kai Xin. | have been
inferested in painting since | was young. | sef
design and art as my career direction while
studying in school. However, | went fo work
and got some work experience before |
came fo SUS. Working can help me
understand myself more when deciding what
| want to do. After graduating from SUS, |
decided to be a photo and videographer
and specializes more in wedding and event.
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"SICKBOY" is a skateboard brand |
designed. | find the word "sick" means
handsome and cool to me and many young
generation so | decided use this as my
skateboard brand, and create a character in
3D to represent my skateboard. | also use
graffiti wording design as my logo and
combination of 3D creation.

Skateboarding is stylish and fashionable, and
it also can be very a exciting sport. There are
very popular in western counfries, but not so
much in Malaysia. | want fo introduce
freedom and rebellious culture, the ability to
think as they choose.

To affract more skateboarding enthusiasfs, |
design a simple cubic and fun character, look
more like a toy. The animation starts with the
character skating on the under consfruction

street, travel through the city scape and jump
in fo the logo.

The young generation rejects conventional
rules and expectations and is not a bad kid.
On the contrary, | think freedom is o
fundamental value for human flourishing and
pursuing individual and collective goals.



"SICKBOY" is designed for this direction.
People should not be afraid to try "JUST DO IT".
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JENUE FILLE

EN ROSE

I'm Lim Jia Xin, is a multimedia designer. |
have passionate and interested in branding,
visual design and photography. | am keen to
know more knowledge, and | am defermined
fo turn information info action. | want fo show
more possibilities and ways fo create things,
such as enhance drawing skills and apply
them in my artwork.

You can reach me at
jaicedesigner@gmail.com
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"Jenue Fille En Rose" is an original niche
designer clothing brand in a French style, this
is mainly an elegant refro look with
embroidery.

Regardless of their size and appearance, |
hope everyone has a piece of clothing they
love. My purpose and goal are to stop the
anxiety coming from appearance. | also fry
fo convey posifive minds to female customers.
Female who always have doubts about their
size and figure will be able to get more
confident in themselves. Everyone is unique,
and you don't need o feel uncomfortable
and anxious when you face others' comments
or criticism.

Our brand slogan is
‘I AM BECAUSE YOU ARE".

The cenfral idea that "Rose Girl" wants o
express is that no matter what skin colour,
appearance, figure or even race you are, if
does not affect your love for yourself, and
others love you. We hope all women can
overcome their inferiority complex and show
selfconfidence.

Reject women's appearance anxiety and
body anxiety.



The thorns from the roses here represent the
"disadvantages" of every woman because
there are all kinds of different people in the
world. There will always be people who
don't like roses because of their thorns, but
there are also people who feel that roses are
infinitely charming.

Our brand wants to convey that every girl is
the most beaufiful rose in the flowers.
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VINYL
& PLAY

| am Lee Xhin Yee. | like freedom when |
design, it is great not being constrained by
predetermined rules or expecfations. If's
Open up the possibilities in my artwork,
pushing myself to improve. | get inspired by
things around me, | always like to deviate
from the guidelines. | am passionate about
design exciting components. | believe it can
easily cafch people's attention.
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My FYP project is branding and design for a
hotel. The hotel is refro and funky style
combines 2D and 3D to present the brand.
My hotel name is VINYL and PLAY. There are
two 3D Mascot Design in my branding.
VINYL and PLAY uses character visuals o give
the impression of branding fo attract
customers or farget audiences. Our farget
audiences are teenagers, young families and
also vinyl lovers. | hope this hofel can get
audience relax and fresh experience.

Recently, retro and vintage is gefting popular,
because it can lef us fravel through time in a
nostalgic yearning for the past. This feeling
can make someone feel unique and special. |
believe more people can feel happy or funny
when they see my social media post.




In the process, | gained a lot of knowledge
about skelefons and more complex funcfions
in the software.

In terms of branding, | needed to revise the
branding concept as it was confusing at one
point. In the end, | identified and started
sketching my idea as it had fo be relevant to
our branding concept. The final decision was

the FUN and RETRO style.
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AH GONG

HOUSE

Hello everyone, my name is Lam Yi Kai,
currently, work as a 3D inferior visualizer. My
hobbies are jogging, drawing and reading.
Before | joined SUS, | aimed fo be a painter or
fattoo artist. So | like to spend some free time
on character drawings and some flame
inspired mysterious patterns. Now, these small
habits help me to relieve my sfress.
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| want fo share some warm-hearted memories
of my grandparents' house, where | used to
live when | was a child. Although these
shophouses in Malaysia look run- down, but
it carries a lot of family memories.

| decided to choose a 3d model to make this
old shophouse with the characteristics of the
Melaka area. There are few directions | want
fo do for this shophouse. Finally, | decided to
make an ordinary house that | remember as
my grandparents' house.

| hope you can appreciate the history of our
local shophouses and let everyone know that
our old shophouses in Malaysia look run
down. Still, in these dilapidated places, there
are many warm memories of our family.
When collecting information, we mainly
collect appearance and shophouse style.

First, we can learn that Malacca has two
styles of shophouses. One is a coffee shop or
store on a home's first floor, and 2nd floor.
Second, the entire shop is a home. My final
choice is the ordinary shophouse because it is
a close reminder of my grandparents' house.
Most of the shophouse styles in Malacca are
of infricate patterns in the Nyonya style. These
infricate and beautiful patterns are mainly
found on floors and walls.
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| hope everyone can appreciate the hisfory of

our country, let more people know that our
olden days Malaysia how is it look like.
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DREAMER

I'm Wei Ming, and | am currently working as
a freelancer. | like drawing, especially
character design, and Anime. After two years
studies in SUS, | manage fo use the skill that |
learn to complete client's request. During
school days, | did some illustration freelance
fo gain more experience. | will iry my best fo
gain more experience and skills, and
produce even better work in the future.
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L'Drec1mer" is the title of my manga project. In
this sfory, an ordinary student wanted to
pursues her dreams become singer. Although
she faces various of challenges, such as
family issues and doubt, but she overcomes
with defermination, and achieves her dream.
\Everyone has aspirations and dreams when
they are young, but for various reasons, they

give up their dreams and forget their passion.

This includes the author in the past.

Hence, | hope this story will inspire others fo
frevive their forgotten childhood dreams and

work towards them, offering encouragement
fo those already on that journey. The author

nomed it "Dream Chaser" because he thinks

the name speaks for itself and resonates with
most people.

In this manga, the girl has dreamed of
becoming a virtual singer since she was
young. But she is not falented, and she didn't
get support from her family. One day, she

decided to peruse her dream and break free
from her family. While she starting her new
life, her passion makes people around her
change, friends started to support her.
Eventually her defermination complefe her

childhood dream.

| hope this manga will inspire people once
again and sfart to pursue their dreams. Do
not give up your dream easily, even if you
are not young, you still have the chances fo
chase your dream. Only hard work can light
up the journey of hope.
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QUBI|

Hello! My name is Khor Su Fei. | am
interested in painting, editing, and handy
crafts. I'm good at photography, like to
caplure things around me. | think having a
good idea is a wonderful things, it have all
the possibilities to touch and attract people.
Exploring makes me look forward in life, all
the interesting stuff that | see, smell and heard
make me drown in the boundless of
imagination.
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| have research and found that aroma can
relieve stress and relox people, and even
exude a different temperament. | like to
design series aromas to relieve the pressure
that people often face.

Qubii’s “Qu" come from the meaning of fun
in Chinese, and "Bii" means fragrance. The
brand concept presents fragrance products in
interesting and unique ways. Mainly
presenting breakthroughs, advocating people
fo de-stress and experience life for
themselves, enjoying fragrance, and
breaking the stereotypes people have about
fragrance.

| combined the logo with liquid elements from
Qubii in a modem bold and fun style.
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The theme name of my product that currently
launched is "Be Myself" aroma series, | hope
people can realize the benefits of
aromatherapy from aroma stones. The
product shape is designed with the image of
"imperfect’. What | want to express is:
everyone is unique, there is no definition and
no label, no one in the world is perfect, we
are not perfect but special, we are different
in different ways to show your beauty.

| sincerely hope that everyone who uses or
knows my brand can think of it when they
see it: "live for yourself."
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Each essential oil helps to calm,
eliminate tension, has a refreshing
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MISS
BLACK

My name is Koh Zhi ling, and | am currently
engaged in graphic design. Before this, |
couldn't even imagine that | would be a
designer one day. | am good at drawing
and typesetting design, and my usual
hobbies are practicing my drawing skills and
writing novels. | like to admire the different
layouts and illustrations in the book, they can
let me learn a lot.

ISR, BRIMBTERITIE. 2RE
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"Miss Black" is an conceptual English-style
refro cafe in backstreet alley, only opens after
7 pm. You can find the strong and mellow
coffee here, a lazy black cat, the bartender
and sfore manager. This is fun, authentic, and
unique branding design for Food & Beverage
industry. Overall design is dark, and try to
give loner feel quiet and cosy in a very cool
environment.

My inspiration comes from Harry Potter and
my black cat, which is also the mascot of
"Miss Black". | want o bring out the British
refro style, combine with favourite cat. “Miss
Black” is o magical caf who accompanies a
lonely soul wandering around in various
countries, no matter when and where, it will
always accompany by your side, until you
finding a right place to rest.
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"Miss Black", is a heartwarming and
mysterious for people. The sub slogan 'ls
there for you." Means whenever you
need "Miss Black" always there.
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WHO AM |

Hi, my name is Chew Wang Xuan, | am a
mU|T|med|o designer. | always Work hard to
improve my skills and delivering high quality
work. My forte is 3d Animation, | enjoy
develop from concepts, and breaking them
down into visually stunning animation. | am
always up for a new challenge and
continuously looking for ways fo expand my
skills and knowledge.

BEARZ, 2—2ZFERITN. ATHAS
BERRSHBEZNEZ—ENS RIS Fm
e, HHERESDMEMIDER, HEWE
B D B L2 NRIEER. HE
TEXFHPEE, HABTSHIRT B Sikaenz
JEZANR,




The fitle name “Who Am 1", comes from my
character “WX_01" who travelled through a
black hole to a parallel universe and lost her
memory. The character | made is a robot
from future, very cool characters and full of
advance fechnology gadget. Her name is
"WX_01" WX is wangxuan and this is my
name, and her code name is O1, because
this is the first character | created.

The formation of a black hole has an
exiremely pov\/erfu| gravity that can transport
people to other spaces, from which you
cannot escape. There is a strong gravitational
force in its magnetic field that allows you to
move instantly and parallel to time and
space.

At the beginning of the story, the protagonist
fravels to a cosmic space. When she wakes
up, she realizes that she's forgotten why she
came here. Suddenly, her watch starts
counting down and she doesn't know what to
do. She runs towards a bright place and
jumps info a circle fo cross.
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Floating in another cosmic space, she
encounters many strange-shaped obstacles.
After pushing through them, she finds a long
funnel and travels through it to a parallel
space. In the middle of the parallel space,
there's a bright door. She touches it to see if
it's safe and enters a space station tunnel.
She passes through a door and arrives in o
room filled with high-tech equipment. Her
accidental touch causes gravity fo go
haywire, and she looks ouf the window to
see a spaceship crash. The sfory ends with
her spaceship crashing and exploding...
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My name is Tan Xiang Jing, graduated from
SUS Academy. My interest is 3D design and
animation. | like seeing my ideas become a
reality. It is like making a dead object info an
object with a soul. After two years of
continuous hard work and sfudy, | have
completed my studies and used my skills to
do what I want. Currently, | am working as a
motion designer. | want fo leamn more about
graphic design, photogrophy and drawing.
With a passion for design and the desire fo
improve myself, | will not regret my choice.

BHFEZEIDIRITHEE, HEREIBCH
BEZMIE, MEE—TIEMER—TE R
FOZREE, BI2FNARETEANES), RELT
BT EW, FRBRAREEMBRMNSE. B
E—EERPES KRN, ERARELES
3, EARERIEZXT IR, BHNE
EHIFENR, FEMNRITARIBTRABHNR

B, ZAREIEHIERE.,

A 4

[\
[




This project is "My Vote”, a promotional

imation that encourages everyone fo vote.
gegardless of skin colour, race or gender, it
would help if you voted as long as you have
the right to do so.

ou can pronounce it “My” Vote or "M" “Y"
Vote. This is because MY means "my" and is
an abbreviation for Malaysia. There are two
ideas for this logo. First, my vote represents
voting rights. Second, voting in Malaysia
means everyone, including you and me, has
the right fo vote. Everyone is one vote for
Malaysia. The logo has a blueprint
répresenﬂng the voting mark. The cyan logo
means voting is healthy behaviour. (good
behaviour] The 3D logo changes colours for
a sedate feel as they are applied in different

laces. The application of 3D logos is
@iosed fowards promotional types such as
fiailers and posters.

Everyone is a vote for Malaysia

From the creators of Tan Xiang Jing

The story of a girl who does not believe in
her country. She does not listen fo others and
is always unwilling to vote. One day, an
extraordinary older man conversation
changes her mind, she able accept the
Malaysia being the "imperfect".
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In the scene, there is a bald Chinese uncle,
Chinese primary school classmates, Malay
costumes and Indian beards, nasi lemak,
Hainan coffee, toast and Malaysian pastries.
In addition, | also made coffee brewing
fools, including hot water cylinders, coffee
pots, milo jars, and milk and ice water
glasses.

Under this project, | made a board game
called “ELECTION", combining vofing and
constituency elements. Players can buy
consfituents with votes; the key to victory is
the number of votes. The player with the most
vofes can win. | also added some inferesting
elements, such as replacing chance cards
with newspapers because polificians are
offen in newspapers. And this has four
colours (blue, red, yellow, and green) are the
colours of the four political parties in
Malaysia. The big one is for players to
operate, and the small one is the mark for
buying constituencies.
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LITA

Hi, I'm Tay Wei Yuan and | am a designer
maijoring in Ul and Graphic design. | learn a
lots of Ul design, video edit confent, and
brand advertising, throughout my studies and
working experience. | have a sfrong
conception of the advertising the products
and services. | enjoy working with groups,
and try to help my colleague and client as
much as | can.
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UnRit, SRENS, M@MIRitiEn, &
M= @ARSNEEHFNERBIOME., HER
SEFERTIEINE, EHRNIESSEESE
5%F.




"lita” is a mobile application provides
medical information for elder generation. This
application focus on creating a convenient
and ease fo use inTerfoce/ It also connects
third parties (family members and hospitals) o
monitor the ph\/sico| condition of e|der|y.
With this app, | hope elderly can manage to
use smarfphone to check their personal
detail. And also fo increase the efficiency
and improve communication between doctors
or nurses and the elderly or their families.

"lita” provides communication, enfertainment
and reminders for elder generation. Their
children are able to check the physical
condition remotely, and speed up the
communication process between doctor and
patient. It is very helpful to make correct
decision in the emergency situation. Except
that's, doctor can also able to review the

daily habits and health data.
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| have learn a lot through this project, | hope |
can use design to help more people.
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Principal Finance Director HR / Education Consultant  Marketing Director

MANJIT SHAWN RAY ALEX

Lecturer lecturer Lecturer Llecturer

ADAM ANDREW YIP

lecturer Lecturer lecturer
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KELLY

lecturer

ALVIN

Lecturer

VYNN

Lecturer

MIKE

Lecturer

JACKY BILL

lecturer Llecturer Lecturer Lecturer

SHIRLEY WEI FEN SALAD
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Thank you to all the sponsorships for
SHiF+ SUS ACADEMY FYP SHOW
2023. Your participation was
instrumental in making this event a
great success. We truly appreciate your
confribution and look forward fo your

continued support in future efforts.

Cheersl!

Organizer

mMogistrote’

Printing Sponsor

THe

PINT

ADVERTISEMENT
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